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) Quality and Pricing of the products. =
(2) Attractiveness and safety of the prod t.
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(14) Financial position of the «
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Positive Image buildin
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(3) To develop brand
(4) To effectively fac
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BENEFITS OF POSITIVE / GOOD / FAVOURABLE
IMAGE:

(1) Recognition as Consumer-friendly enterprise.

(2 Social Support and Co-operation.

(3) Social recognition.

(4) Prestigious Position.

(5) Increase in Sales and Profit.

(6) Image building has publicity and promotional value.

IMPORTANT MEASURES FOR POSITIVE IMAGE

BUILDING:

(1) For Positive Image Building, due attention should be given to
consumer protection, satisfaction and welfare is MUST.

(2) Fair treatment should be given to all social groups and be
made an integral part of the philosophy of the company.

(3) Introduce pollution control measures.

(4) Support Sports, Education and Cultural activities.

(5) Attention should be given to female and handicapped
manpower.

(6) Maintain high level of efficiency and productivity.

(7) Financial support should be given at the time of natural
calamities.

(8) Maintain Ethical Climate in the organisation and openness in
the policies and operations of the company.

CORPORATE REPUTATION: (Nov. 18)

Meaning;:

The term corporate communication refers to the collective
assessment of a corporation’s past actions and the ability of the
company to deliver improving business results to multiple
stakeholders over time. For example many businesses assess
corporate reputations using financial soundness, quality of
management, products and services and market competitiveness
as the criteria for ranking.

In short the term corporate reputation refers to the observer’s
collective judgement of a corporation based on assessment of

Scanned with CamScanner



* oUW -

fmanmal SOci 3 i ﬂ cts g‘.! ibuted |
’ OClal and envm. mt 1m . . 3 to ne

COrporation over time. o - 4

and PR (BMs)
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Te€putation of g Y agencies or companies ublic
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Whld‘producesrpo ns. One of these is
admired comp

a global annual i”';;-‘ the
: anies. The criteria used to rank th
u'ldude innOVation, qua'hty of management
ﬁnancxal SOundl'leSS, social 001
quality and global competitiveness. In Apple
number one followed by Google. The Repu Sral

A

carries out a project called the Global Reputa

researches the reputation of the world’s laz
identifies the ones with the best corporate :
rating agencies often use differen t criteria
result, though financial performance pro

Definition: T 1t
(1) According to leading Internatio:
former research professor of m:
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Reputation Institute defines
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probability of its fu
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principles” and motivation at all levels. Each profession hkg_
medicine, law and accountancy and even politics is governed b
lt.s respective code of ethics and principles. !,he" e
similarities in the profession of public relations and ot
- profession. A code governs professional conduct behaviou
public relations practitioners in relation to people. y

On the other hand, the code of ethics sets out the
consideration, which must be observed by all in the p ote
public relations so that integrity of free communication !
the people and the nation could be preserved. 2 -
The code for public relations is a body of rules go

ol

code for teachers, chartered accountants, journalist et

A collection of moral and legal laws or rules is ¢
CODE’ whereas ethics is the study of morals.

MEANING OF ETHICS: i

The term ethics refers to a code of
individual while dealing with others. It relat
and cardinal values that motivate people tc
with others. | 3

UL
YR

- .

The term “Ethics” is derived from tk
which refers to character.
“ethical” means conforming to professi :

According to Hartley em
relates to value judgements ctions an
in their relationship with others.

Umberto Eco defines ethics as “WI
ought not to do, and whar? must ne

Ethics is applicable to our so:

IMPORTANCE 0? L
(1) Ethics co R

nat the man desies
but also in his busin
want to be a ¥

publicity proud of &
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(2) Values create creditability with public: If a company is
- perceived to be ethically and socially responsive, it will be
honoured and respected even by those who do not have
intimate knowledge of its actual working.

Since the people believe that the company offers value for
money there will be instinctive prejudice in favour of its
products.

(3) Value gives creditability to management: Organisational
goals, when perceived by the employees as genuine, create
common goals, values and language. The management has
credibility with its employees because it has credit with the
public.

(4) Values help better decision making: Ethical attitude helps
management make better decisions i.e., decisions that are in
the interest of the public, their employees and the company’s
long term good, though the decision-making is slower. '

(5) Ethics and profits: Both ethics and profits go together. A

- company which is inspired by ethical conduct is a profitable
one. Value driven companies are sure to be successful in the
long run. .

(6) Law cannot always protect society: Technology develops

Mfaster than the government can regulate. People in an
Industry often know the dangers in a particular technology
better than the regulatory agencies. Further the government
cannot always regulate all activities which are harmful to the
society. Where law fails, ethics can succeed. An ethical

oriented management, takes measures to prevent pollution
and protect workers health.

CORPORATE COMMUNICATION AND
PROFESSIONAL CODE OF ETHICS:
Professional Code: Public Relations Code of Ethics:

International code of ethics for public relat
the public relations society of n&“’if&"@"é‘# 'm.z
‘United

m&n&tmm,'lﬂew Delhi, April 21, 1968:
t&mg sidering that all the member - coumriugib’
N Organization have agreed to abide by its Charter which

_&*
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reaffirms “its faith in fundamental human rights, in the dignity
and worth of the human person” and that having regard to the
Veryﬂ nature of their profession, Public Relations practitioners in

countries should undertake to ascertain and observe the
pmmmt e B i WS

4 Cm"d"'"‘sﬂ\at in the course of ldutiea
epending on how these duties are Public Rel:

prachhommmnmbaunmny mmm llectt
moral and social needs. - )

And lastly, considering that u%-dmkpm
Mwms&mulunmlymwmnﬂlhmd
gives Public Relations practitioners a power that has t
m“"‘dbyﬂ\eobmvmohmmmm
grounds the Public Relations Society accepts, as i
mhmlﬁofﬁ!fonom(:odgd
if, mﬂ!hshtofevldmsubmittedum -iety, a me
this Society Sho'ﬂﬂbl!fotmdtol'\ave inged ,;j
oounedhupmfmulduﬁes »Ef&.._:.-

Accordingly, e-d\Memberofthis
Shall Endeavour:

(n Toallrbmebﬂnachiev
MW&M@Q
muwm

() To conduct himself always and ;-j
manner as to deserve and
whnnhccontmtom

3) tob-h-hiau

p.muu-

(4) Toe
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involvement and responsibility of his solidarity with other
members.

Shall Undertake:

(1) To observe, in the course of his professional duties, the moral
principles and rules of the “Universal Declaration of Human
Rights.”

(2) To pay due regard to, and uphold, human dignity, and to
recognize the rights of each individual to judge for himself.

(3) To act in all circumstances in such a manner as to take

' account of the respective interest of the parties involved.
i.e. the interest of the organisation which he serves and the
interest of the concerned public.

(4) To establish the moral, psychological and intellectual
conditions for dialogue in its true sense and also to recognise
the rights of the parties involved to start their case and
express their views.

Shall Refrain From: 2%

(1) Circulating information which is not based on established
and ascertainable facts.

(2) Taking part in any venture or undertaking which is unethical
or dishonest or capable of impairing human dignity and
integrity.

(3) Subordinating the truth to other requirements.

(4) Using any "Manipulative’ methods or techniques designed to
create sub-conscious motivations which the Individuals

cannot control of his own free-will and therefore cannot be
held accountable for the action taken on them.

CODE OF PROFESSIONAL STANDARDS FOR THE
PRACTICE OF PUBLIC RELATIONS:
These articles have been adopted by the Public Relations

Society of America to promote and maintain high standards of
Public service and ethical conduct among its members.

(1) A member shall conduct his or her professional life in accord
with the public interest.

A
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(2) A member shall exemphfy high smdards of honesty and
integrity while carrying out dual obligations to a_ chen
employer and to the democratic process. g

) A member shall deal fairly with the public, with ¢ _’
present clients or employers, and with fellow pra iti
giving die respect to the ideal of free mqmry
opinions of others.

(4) A member shall adhere to the hlghest s
and truth, avoiding extravagant claims or-
and giving credit for ideas and words borr 1

(5) A member shall not knowmgly di
misleading information and shall act
erroneous communications for wl'uch

(6) A member shall not engage in any
purpose of corrupting the inte
communications or the processes of g

(7) A member shall be prepared to i
the client or employer on
communication is made. - .

() A member shall not use any i
professing to serve or rep
professing to be md
serving another or und

(99 A member shall no gt
results beyond the mer

(10) A member shall n
interests wi |
gwenaftera

(11) A member sh:

where the
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(13) A member shall scrupulously safeguard the confidences and
privacy rights of present, former, and prospective clients or
employers.

(14) A member shall not intentionally damage the professional
reputation or practice of another practitioner.

(15 If a member has evidence that another member has been
guilty of unethical, illegal, or unfair practices, including those
in violation of this Code, the member is obligated to present
the information promptly to the proper authorities of the
Society for action in accordance with the procedure set forth
in Article XII of the Bylaws.

(16) A member called as a witness in a proceeding for
enforcement of this Code is obligated to appear, unless
excused for sufficient reason by the judicial panel.

(17) A member shall, as soon as possible, sever relations with any
organization or individual if such relationship requires :
conduct contrary to the articles of this Code.

MASS MEDIA LAWS:

In the time of the British Raj, many laws related to the press \
were enacted. In the post-independence time, the various
governments have enacted many more media related laws. Media
being a very powerful influence on the society is regulated and
controlled by the various legislations enacted from time to time.

Constitutional Provisions: )

The Indian Constitution does not provide freedom for media
Separately. But there is an indirect provision for media freedom. It
gets derived from Article 19(1) (a). This Article guarantees
freedom of speech and expression. The freedom of mase media is
derived indirectly from this Article. Article 19 of our Constitution
deals with the right to freedom and it enumerates certain rights
regarding individual freedom of speech and expression etc. These
Provisions are important and vital, which lie at the very root of
liberty,

Article 19 of the Indian Constitution Lays down:

“All citizens shall have the right to freedom of speech and

€Xpression, to assemble peaceably, and without arms, to form

|
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associations or unions, to move freely throughout the eogEnt
India, to reside in any part of the territory of India, to acquire hold
and dispose of property and to practice any profession or to carry
On any occupation, trade or business. ;

However the right to freedom of speech and expressxon
not affect the operation of any existing law or prevent the s
from making any law msofar as such law imposes reason:
restrictions on the exercise of that right in the interests of
sovereignty and integrity of India, the security of the {
friendly relations with foreign states, public decency or lora

or In relation to contempt of court, dcfamahon or inci T
offence.” i ;_

DEFAMATION: . | ,

“Defamation” is a catch-all term for any sta ,.z t t
someone’s reputation. Defamation is not a crime, but it is
(a civil wrong, rather than a criminal wrong). Ai
been defamed can sue the person who ¢ the
Defamation law tries to balance competing it
hand, people should not ruin others’ lives by
them; but on the other hand, people should be
without fear of litigation over every
mistake. Political and social disa
society, and we obviously don’t all shar
beliefs. For instance, political opponent
conclusions from the same facts, and
exaggerate facts to make their pomt. .

What the victim must prove t
occurred. The law of defamahmr& ries f
there are some generally d rule
have been “defamed,” to prove i ¥
theresbeenastatementm w' B

ks published g .-."'T
. false bk
e injurious

. unprivileged
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Let’s look at each of these elements in detail.

(1) First, the “statement” can be spoken, written, pictured, or
even gestured. Because written statements last longer than
spoken statements, most courts, juries, and insurance
companies consider libel more harmful than slander.

(2) “Published” means that a third party heard or saw the
statement - that is, someone other than the person who made
the statement or the person the statement was about.
“Published” doesn’t necessarily mean that the statement was
printed in a book - it just needs to have been made public
through television, radio, speeches, gossip, or even loud
conversation. Of course, it could also have been written in
magazines, books, newspapers, leaflets, or on picket signs.

(3) A defamatory statement must be false — otherwise it’s not
considered damaging. Even terribly mean or disparaging
things are not defamatory if the shoe fits. Most opinions don’t
count as defamation because they can’t be proved to be
objectively false. For instance, when a reviewer says, “That
was the worst book I've read all year,” she’s not defaming the
author, because the statement can’t be proven to be false.

(4) The statement must be “injurious.” Since the whole point of
defamation law is to take care of injuries to reputation, those
suing for defamation must show how their reputations were
hurt by the false statement — for example, the person lost
work; was shunned by neighbours, friends, or family
members; or was harassed by the press. Someone who
already had a terrible reputation most likely won’t collect
much in a defamation suit.

(5) Finally, to qualify as a defamatory statement, the offending
statement must be “unprivileged.” Under some
circumstances, you cannot sue someone for defamation even
if they make a statement that can be proved false. For
example, witnesses who testify falsely in court or at a
deposition can’t be sued. (Although witnesses who testify to
something they know is false could theoretically be prosecuted
for perjury.) Lawmakers have decided that in these and other
situations, which are considered “privileged,” free speech is
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uld nc ‘be Cbﬁﬁtramed by
" defe ma ‘W%akers

SO important that the speakers she
worries that they will be sued for
themselves also enjoy this perlIG?
Statements made in the legislativ
materials, even if they say or write thing
otherwise be defamatory. = &

Types of Defamation:

(1) Libel:

Libel is a type of defamation in wh
published and disseminated to a thﬁ"&
is called “libel. Originally, libel was sir
but this has been extended to ’

M;aren’mble for

- or in pfﬁcml

of action of libel, several elements lm
publication of the item to at least

false statement about that person, t
statement must be at fault and have
false and the plaintiff in some i
demonstrate actual injury.
(2) Slander: gt

communication. However, the;e_ :
damages rule The imp’utation 'bf c

implication that a wom:m
actual harm. In thesem?@n
suffice to show the exlstence C

INVASION OF M cy:
The right to privacy histo icall
be left alone, so the inva

individual’s reasonable
reasonable expectation of p.
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rapid advances in technologies such as digital cameras and tl‘!e
internet, but the legal principles remain relatively constant. This
tort takes four general forms, which are discussed in greater detail
below:

(1) Unreasonable intrusion upon the seclusion of another;

(2) Appropriation of someone’s name or likeness;

(3) Unreasonable publicity given to some- one’s private life
and |

(4) Publicity that unreasonably puts someone in a false light
before the public. Plaintiffs suing for invasion of privacy
must be able to show that the action resulted in some kind
of harm to their interests.

Like other torts, invasion of privacy is generally controlled by
state laws. In 1905, Georgia became the first state to establish the
tort of invasion of privacy. Now, the vast majority of U.S.
jurisdictions allow civil actions for this claim.

TYPES OF INVASION OF PRIVACY:

(1) Intrusion of Solitude:

Intruding upon another’s solitude or private affairs, physically
or otherwise, is subject to liability if this intrusion would be
considered highly offensive to a reasonable person. This type of
invasion of privacy includes much of what commonly comes to
mind when hearing the phrase: so-called “peeping Toms”,
someone illegally intercepting private phone calls, and snooping
through someone’s private records, for example. While taking
photographs of someone in public would not count, using a long
range camera to take photographs of someone inside his or her
home would qualify. One or two unsolicited telephone calls may

not constitute a privacy invasion, but incessant harassment by

Cillling over and over again after being asked to stop would.
Unlike other forms of invasion of privacy, intrusion on solitude
does not require any publication of private facts or images — the
act of intrusion alone violates the law. g
Example: In 2010, ESPN sports reporter Erin Andrews sued
Convicted stalker Michael Barrett and the hotel where she was staying for
Mvasion of privacy after Barrett secretly videotaped her in the nude

= =
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throu gh the
Andrews ha

room, while

peephole in her door and posted the videos on the internet.
d every reason to expect privacy within her locked hotel
Barrett used special technology to see into her room.
() Appropriate of Name or Likeness: » ;
Plaintiffs may make a claim for damages if an individual
company) uses their name or likeness for benefit without the ¢
party’s permission. Usually this involves a business usi
celebrity’s name or likeness in an advertisement. In fact,
states limit this type of invasion of privacy tort to
uses. This is not always the case, though. For
detective who impersonates someone else
otherwise confidential information has in

privacy. N

The recognition of this tort is similar to
other words, a person’s name and like- n
person’s property. For celebrities, this is often ;
of publicity.” e

Example: In 2005, an advertising age
Waits with regard to an ad campaign for
has a distinctive and easily recognizabl,
advertisers hired someone who sounds like

(3) Public Disclosure of Private Facts:
This type of invasion of privacy cla

For example, a wo ;u
section agrees to allow the 0

.

purposes_only; but inste

=
il e i

commercial thea
publishing an artce

values rhetoric ‘1 L\, "
of public concern ar

B
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New York and some other states do not recognise this type of
claim.
Example: In 1931, the maiden name of a former prostitute who was
acquitted of murder was revealed in a film about the case. Since the trial,
she had moved to another city, gotten married and adopted a new
lifestyle. Her new friends were unaware of her past, so the disclosure of
this true but embarrassing information was deemed an invasion of her
privacy. :
(4) False Light Claim:
A false light claim is similar to a defamation claim in that it
allows an individual to sue for the public disclosure of
- information that is misleading (or puts that person in a “false
light”), but not technically false. The key difference is that
defamation claims only apply to the public broadcasting of false
information; and as with defamation, sometimes First
Amendment protections prevail. Generally, a false light claim A
must contain the following elements: (1) a publication by the i
| defendant about the plaintiff; (2) it was done with reckless |
disregard; (3) it places the plaintiff in a false light and (4) it would |
be highly offensive or embarrassing to a reasonable person. ¢
Example: In 1992, a 96-year-old woman sued an Arkansas newspaper t
for printing her picture next to the headline, “Special Delivery: World's
oldest newspaper carrier, 101, quits because she’s pregnant!” The
woman, who was not pregnant, was awarded damages of $1.5 million.

COPYRIGHT ACT:

The Copyright Act, 1957 (as amended by the Copyright
Amendment Act 2012) governs the subject of copyright law in
India. The Act is applicable from 21 January 1958. The history of
copyright law in India can be traced back to its colonial era under
the British Empire. The Copyright Act, 1957 was the first post-
independence copyright legislation in India and the law has been
amended six times since 1957. The most recent amendment was in
the year 2012, through the Copyright (Amendment) Act, 2012.
India is a member of most of the important international
conventions governing the area of copyright law, including the
Berne Convention of 1886 (as modified at Paris in 1971), the
Universal Copyright Convention of 1951, the Rome Convention of

‘— e e e J
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1961 and the Agreement on Trade Rela.?d-lj\ti;ﬂwtsf‘ﬂ’f Intellectual
Property Rights (TRIPS). But India is not a member of the WIPO
Copyright Treaty (WCT) and the WIPO Pg;formms and

Phonograms Treaty (WPPT). i

DEFINITION OF COPYRIGHT: e .
Copyright is a bundle of rights given by the law td the crea
of literary, dramatic, musical and artistic work Qﬁthe produ
of cinematograph films and sound recordings. The
provided under Copyright law mcludeﬂu!@&f@ repro
of the work, communication of the work to the public, ad
of the work and translation of the work. The sc ANC
of protection provided under copyright law varies witk
of the protected work. Qe
In a 2016 copyright lawsuit, the Delhi Hig
copyright is “not an inevitable, divine, or t
confers on authors the absolute owners‘ﬁ‘ipff_ their
designed rather to stimulate activity S |
the intellectual enrichment of the public. Copyrig
increase and not to impede the harvest of
intended to motivate the creative activity of .
in order to benefit the public.” o

Types of works protected:

e Literary
e dramatic,

B musical and
e  artistic works

e Anonymousand -
pseudonymous works |
e  Posthumouswork |
e Cinematograph m F- B
e Soundrecords
. Government wor ™
e Public undertak pe
International Agencie
. photographp %
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i

(1) private or personal use, including research, and education,
(2) criticism or review, e

(3) reporting of current events aﬁd_(furrent affairs, including
the reporting of a lecture delivered in public. :
While the term fair dealing has not been deﬁned anywhere ,' n
the Copyright Act 1957, the concept of ‘fair dealing’ has been
discussed in different judgments, including the decision of th
Supreme Court of India in Academy of General Education v/s ]
- Malini Mallya (2009) and the decision of the High Court of Kera
in Civic Chandran v/s Ammini Amma, - Sieesel S
In September 2016, the Delhi High Court ruled tha
shop at Delhi Yniversity which sold photocopies of
academic textbooks was not infringing on their
copyright, arguing that the use of copyright to “stin
and progress in the arts for the intellectual I
public” outweighed its use by the publishers to
commercial control of their property.

Ny

REMEDIES AVAILABLE AGAINST
INFRINGEMENT IN INDIA: " TSt
The Copyright Act 1957 provides three
administrative remedies, civil remedies :
The administrative remedies provided un.
detention of the infringing goods by the ct
The civil remedies are provided ung
Copyright Act, 1957 and the remed
injunctions, damages and account of pro
The criminal remedies are providec
statute and the remedies provided a  copy:
include imprisonment (up to 3 years) along
2,00,000 Rupees). u
DIGITAL PIRACY:
Digital or Online piracy is
duplication of licensed Qr o0
is a serious problem. It’s b s
with the dot com boom, and tl
torrent sites it’s estimated to do

D

o

N

gt

Scanned with CamScanner



foundation of Corporate Communication mg"g 33

The sheer number of these sites can take one by surprise, and they
are impossible to kill as thousands other sprout when one’s
panned. To gauge the extent of piracy one needs statistics, and

genuine piracy stats are notoriously hard to lay your hands on.
There are several out there, but which one do you trust?

There have been official reports from 2011 that state intellectual
property infringements kill 7,50,000 jobs every year and cost UsS.
companies a whopping $200 billion in revenue! Subsequently,
more figures have been released; each pegging estimated losses
between $50-200 billion. The good news is that the numbers are all
wrong as none of these claims can be ‘substantiated”.

So while exact quantification may be unavailable, what one
could do is try to estimate figures based on widely available web
analytics data. That would in turn help shape individual outlook
and legal policies. The US has the Stop Online Piracy Act (SOPA)
and Protect IP Act (PIPA) while India has the Indian Copyright
Act of 1957 which states a software pirate can be jailed for a
maximum of three years and fined to a maximum of ¥ 2,00,000.

At a time when record companies, movie studios, and software
makers across the globe have declared piracy as their sworn
enemy, Business Insider India sets out to have a closer look at this
online behemoth that makes content creators shake in their shoes.

How much money is lost? In 2014 BitTorrent reported that the
‘Game of Thrones’ series was the most pirated TV show of the
year. It was downloaded over 8.1 million times! ‘The Walking
Dead’ came in second with a whopping 4.8 million downloads.
‘The Big Bang Theory’ comes in third with around 3.9 million
downloads. Now consider the fact that Game of Thrones costs
6 million per episode and Big Bang Theory costs around 2 million.
A DVD Box-set of Game of Thrones Season 4 (2014) costs around
$40 (% 2,556). That clearly means HBO lost out on an estimated

$324 million from one season itself.
How do these sites make any money?
A common question in the minds of naive internet users is that

if torrent sites are offering free content, how are they making any
money at all? There’s a one word answer to it - “traffic’.

2 BB m.

PSS

-

~ilk 'l
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These illegal sites receive serious cash from: ofr e of the b.est
companies in the world. In the age of the internet, ov “mb‘ulof
dollars are splurged every year on online advertising. It is this
cash that funds millions of copyright-infringing websites that fee

piping hot pirated stuff to the burgeoning online audience.

To give an idea of the traffic these sites enjoy, here’s ano
token. In January 2013 itself, over 327 nfhlion unique
searched for pirated content, and this helped generate
14 billion page views for pirate websites (and the numbe
only growing exponentially!). That's double the pop
world! Torrent websites that use P2P (peer-to-peer)
system accounted for more than half cjf,_the
74 billion page views and video-streahﬁng'.—'
generating another 4.2 billion page views. i
Why aren’t the companies doing anything?

The way it works most advertisers have ad
and Microsoft. Operators of these rogue webs:
systems so that ads for Google’s Chrome ca
appear on their sites. Microsoft once said
monitors where its ads land up and that it
on non-compliant sites.” Google has alsc
and resources on its Ad Sense service to
ads don’t appear on pirate websites.
seeks to blacklist offending URLs and modi
penalize pirate websites. According
these websites launder ad traffic @
out of over $6.8 million each month! F
believe this is impossible to stop. .
What can be done?: e

. There are two aspects to piracy
content and the way it's been
the evolution of the internet. L
option would include a
hardware requirements. A i" h
the portable

situation for product 1

offer significant value at a.

e
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content from torrent sites. Delhi, Mumbai and Bangalore
accounted for maximum level of illegal downloading.

In another report by Ernst and Young 2008, India.n _'
industry lost USD 959 mn. (% 4,411 Crores) and 5,71,896 jobs
that year due to piracy. The report estimates the piracy rate
India at 60%. This report is available on e -

httP-‘//ﬁrChive.ﬁnancialexpress.com/negoé/pita@—a4§efiou34thf
indian-ﬁlm-industry/592752. sy s

The figures indicate that online piracy in India is
substantial and the Indian film industry loses a greaf
revenue due to online piracy. BT
Legal measures against online Piracy: ~ R

In India all form of literary and artistic wor
the Copyright Act, 1957. The Indian film
lobby at both state and union level. The increa
has led the government to take strong ac
amendment in the Copyright act is an
initiatives taken by the government. e
* Amendment of 2012: - :

In 2012 the Central Government ‘ad
management provision (DRM). Th
amendment was to curb digital p
membership of India in WIPO Copy

amendments were incorporated in e C
65A and 65B. g
Section 65A: o
This section protects the
(TPM) used by cO.pyright ho
pirated. The section says
copyright of the protecte
the right of the owner then
imprisonment up to 2 jears
Section 65B: el
This section makes ren
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formerly used to try for civil liability only. After the inception of
this section, infringing the work without authorisation calls for
criminal liability. Any person who sells, distributes, imports,
broadcast or communicate to the public, copies of any work or
performance without authority, knowing that the rights
management information has been removed or altered without
authority is punishable under this section. Punishment of
maximum two years is prescribed by the Act this could be with or
without fine.

« John Doe Orders:

The Indian Judiciary has recently adopted a new concept of
‘John Doe’ Orders. These orders have far reaching effects in
curbing online piracy. The term John Doe order refers to orders
where the identities of defendants are unknown at the time of
filing of the petition and the orders identify the defendants only
by way of some description. The producers in the Indian film
industry make extensive use of this form of judicial intervention
against online piracy by filing such applications before the release
of new movies. _

The movie makers can make use of such orders to block the
whole website that is suspected to provide unauthorised online
access. These orders should be granted only after careful scrutiny
of all the circumstances, Indian Judiciary has in the recent past
passed these orders at an alarming rate. These can be an effective
tool against online piracy but the judiciary has to maintain a
balance between the right of the copyright holder and the interest
of public at large.

Various Case Studies:

Piracy in India is not a pretty new concept. It has been in India
for quite a long time and has clinched in our system with deep
roots. Initially piracy in film industry started with unauthorised
DVDs and CDs. The cable operators started showing movies on
TV without permission and now the latest trend is downloading
and distributing. The film industry has however always tried their
best to eradicate and protect their rights. Some of the cases are:

(1) The latest is the arrest of a 25 year old boy who allegedly
uploaded the movie ‘Udta Punjab’ in his website for masses

e
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to download two days before the release. The CYbET cell of
Mumbai Police arrested him.

(2) In a similar case the Tamil movie ‘Enakku Innoru Per Irukku’
which was uploaded on internet before its release. Musician-
turned-actor G. V. Prakash Kumar filed a complaint to th
Chennai police for early arrest of the accused.

() In 2015 after the petition from the ngzf Piku, Delhi High
Court passed a piracy restraining orders against web51tes

cable operators from streaming, broadCastlng or PUb
online the film Piku without permission.

(4) In 2012, Kerala police arrested almﬁsl’ 1,000 peog
infringing the copyright of the movie ‘Bachelor P
people were arrested for 111egaﬂy upload
downloading the film. The action was taken by the ¢

- of the Kerala police after a complaint was filed

Thrissur based firm Movie Channel WhICh bought -qu.-
CD, DVD rights.

(5) In 2011, for the Bodyguard Movie c;.,ase, S
passed by the Delhi H1gh Court. s

Is torrent 1llegal7

The answer to this question is a big NO. T -
recent past proved to be an effective tool fm
sharing. The government only pl:olmbi@
uploading any unauthorised material
infringing the copyright of the work. Otherw vis
always encouraged by many cyber experts.

Conclusion:

Piracy is a big problem in India. The fil
a substantial amount of online pmgys
provision and the rampant John Doe orders
an extent. These provisions provi
online piracy. But these prmfisinm
Many servers are based .bund
prov1de legitimate media conte
motivation for downloading m
The industry should adopt T
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The act also requires every public authority to computerise
their records for a wide dissemination and to proactively publish
certain categories of information so that the citizens need
minimum recourse to request for information formally

This law was passed by the Parliament on 15 June, 2005 a d
came fully into force on 13 October, 2005.

SCOPE:

The act covers the whole of Ind1a except Jammu and Kashmi
It is applicable to all constitutional authorities, including ¢
executive legislature and judiciary; any institution or boc
established or constituted by an act of Parliament or faf,
legislature. It is also defined in the act that bodies or a;u \or
established or constituted by order or notification of appro]
government including bodies,” owned, controlled or substz an
financed “by government, or non-government organizat
substantially financed, directly or mdu'ectly by funds provi
the government are also covered in the act”. >

Private bodies are not within the act chreqtly *_
information that can be accessed under any other la
public authority can also be requested for

INFORMATION:
The act specifies that citizens have a right ta:
(a) Request any information (as deﬁned).
(b) Take copies of documents.
(c) Inspect documents, works and recordg,ﬁ
(d) Takes different samples of matenals
(e) Obtain information in form of - ; Nt
floppies, tips, video cassettes m ‘L
or through printouts. ’
PROCESS: v. ol
Under the act, all ofwdﬁco red mu
Information Officer (PIO). Any pe

the PIO for information in ‘_f; ot
rovide information to cmm Inc

under the act. If the request per ains to ar

i
|
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(in whole or part) it is the PIO’s responsibility to transfer /forward

the concerned portion of the request to a PIO of the other within
five days. In addition, every public authority is required to
designate Assistant Public Information Officers (APIOs) to
receive RTI requests and appeals for forwarding to the PIOs of
their public authority. The citizen making the request is not
obliged to disclose any information except as name and the
contact particulars.

The act specifies time limits for replying to the request:

(a) If the request has been made to the PIO, the reply is to be
given within 30 days of the receipt.

(b) If the request has been made to an APIO, the reply is to be
given within 35 days of the receipt.

(c) If the PIO transfer the request to another public authority
(better concerned with the information requested), the time
-allowed to reply is 30 days but computed from the day after it
is received by the PIO of the transfer the authority.

Information concerning corruption and human rights
violation by scheduled security agencies (those listed in the
second schedule to the act) is to be provided within 45 days
but with the prior approval of the Central’s Information
Commission.

(d) However, if life or liberty of any person is involved, the I’IO
is expected to reply within 48 hours.

Since the information is to be paid for, the reply of the PIO is
necessarily limited to either denying the request (in whole or part)
and/or providing a competition of,” further fees”. The time
between the reply of the PIO and the time taken to deposit the
further fees for information is excluded from the time allowed.

If information is not provided within this period, it is treated as
deemed refusal. This refusal with or without reasons may be
grounds for appeal or complain. Further, information not
Provided in the time prescribed is to be provided free of charge.

_ For Central Department as of 2006, there is a fee of ¥10 for
filling the request, T2 per page of information and %5 for each
hqu‘r of inspection after the first hour. If the applicant is a below
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poverty cardholder, then no fee shall apply. Such BPL cardholders
have to provide a copy of their BPL card along with an

application to the public authority, state government and High
Court fix their own rules.

INFORMATION DEFINED:

In terms of this section 2(f) of the act, iﬁé;'maﬁon has been
defined as any material in any form including records
documents, memos, emails, opinions, advice is, press releases
circulars, orders, log books, contracts, reports, papers, samp e
models, data material held in any electronic form and informatis
relating to any private body which can be accessed by a publi
authority under any other law for the time being in force.
What is not open to disclosure? : . =

The following is exempt from disclosure: .
(1) Information, disclosure of which wgﬁ}gejudi cially
the sovereignty and integrity of India, th security, st
scientific or economic, interest of the state, ‘relatior
foreign state or need to incitement of an offence;
(2) Information which has been expressly forbidd
published by any court of law or criminal or the d
which may constitute contempt of court; g~

(3) Information, the'disclosurer of which woulc
privilege of Parliament or the state legisla ure;

(49) Information including commercial confidency ~
or intellectual property, the disclosure of whic
the competitive position of a t . ST
competent authority is saﬁsﬁed{ ’
warrants the disclosure of such infc mation

(5) Information available to a person in his f iduc
unless the competent authority is satisf
public interest warranﬁ“ﬂfe‘dis‘f;’ sure of s

33

6) Information received in confidenc from.
(7) Information, the disclosure of _ ;

= 3

or physical safety of any person o
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information or assistance given in confidence for law
enforcement or security purposes;

(8) Information which would impede the process of investigation
or apprehension or prosecution of the offenders;

@ Cabinet papers including records of deliberations of the
Council of ministers, secretaries and other officers;

(10) Information which relates to personal information to
disclosure of which has no relationship to any public activity
or interest, which would cause unwarranted invasion of the
privacy of the individual.

Objective Questions with Answers

(A) State whether the following statements are True or False:

(1) Corporate Communications help organizations explain their
mission, combine its many visions and values into a cohesive
message to stakeholders.

(2) A common aspect of internal corporate communications is
business relations ensuring accurate and consistent
communication with customers.

(3) Corporate communications serve several audaences and
purposes external to the organization.

(4) Communication is the cornerstone function of every
organization to build up its status in the corporate world as well
as its stakeholders.

(5) The main role of the corporate communication is to make the
brand Loyalty. '

(6) Corporate communication is a management function.

(7) Online piracy is the term to elucidate the illegal ac: of
duplication of licensed or copyrighted material from Internet.

(8) The Central Government has the powers to constitute a body
known as Districts Information Commission.

(9) The Copyright Act 1957 provides three kinds of remedies--
administrative remedies, civii remedies and business
remedies. ‘

(10) Ethics helps us in improving decision-making.

[Ans.: (1 - True); (2 - False); (3 — True); (4 — True); (5 — False);

(6 — True); (7 — True); (8 — False); (9 - False); (10 — True)]

;_ = — =
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(B) Fillin the blanks with appropriate options:

(1)

(2)

(3)

(4)

)

(6)

@

(8)

[Ans.: (1 — Organisation); (2 - Visual),
(=
(C) Match the pairs:

gmghgm Vipul’s™ Corporate Communication and PR (BMS)

Porporate public relations seek to projéct the image and
identity of the 4 :

(a) Organisation (b) Custoris (¢) Public (d) None S eo.
Corporate identty plays a significant role in he
Way an organization presents itself to both internal an
external stakeholders. 5

(a) Visual (b) brand (c) Image (d) None of these. |

In order to survive in the long-run it is expected that busine
carried on with principles.

(a) Ethical (b) profit motive (c) Profit maximization (d) Nor
these. "

Digital or Online piracy is the term to elucidate the illega
duplication of licensed or copyright material from ____

(a) internet (b) social media (c) e-commerce ,'(d).', None |
The main role of the corporate communication is to n

brand : . - =

(a) Identity (b) loyalty (c) Image (d) None of these.
Principles are to be follo wed by the &

order to survive in the long run. (Nov. 18)

(a) Profit Motive (b) Ethical (¢) CSR (d) None ¢

is the main role of corp ' e cor

respect to brand. (Nov. 18) TS

(a) Recognition (b) Loyalty (c) Value d)

Spoken defamation is called

(a) Insult (b) Libel (c) Slander (d) Gra

W= P

Group A

(1
(2
3)
(4)
(5)
(6)

Right to Information Act [ (a) F
Corporate communication [ (b)

Google s (@)
Invasion of privacy | (e
On line piracy '
Corporate Identity (N

[Ans.: (1-6); (2-¢); (3~
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